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James Gray , Managing the Corporate Image: The Key to Public 

Trust, (Westport: Green  Wood Press 1986,p,157. 
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.101- 104(4991منشورة )جامعة قناة السويس: كلية التجارة ، بورسعيد 
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 http://www.melwater.com/ae/solutions Retrieved at 13 / 3 / 

2013 on 3:  

 http://Fleishman-me.com -  

 "http://www.islammemo.cc/fan-el-edara/fkr-Edary/2010/07/ 

08/103234.html3 
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Mohamed Al Attar "  Thursday. july 

2010 , Retrieved at 3:26 Pm on 13-3-2013 
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Black, Sam. Practical public Relations (New Delhi, university 

Book Stall,  1994) P.75. 
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Dennis Basil Bromley, Reputation, Image and Impression 

Management (UK: university of Liverpool, John Wiley & Sons, 

1993) P.63-64
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